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at a glance

Market Value - The 2011 show hosted approximately 19,000
attendees and over 170 unique exhibitors over a three day
show! We offer several different sponsorship and exhibitor
packages available in the two buildings of the show, to provide
your business with the best event opportunity possible.

The Gardens - Local landscapers and greenhouses will create

life-size gardens for everyone at the show to enjoy. Our show

visitors love to come and see this popular feature! Gardens in

the past have included gazebos, retaining walls, water features,

ponds with sh and waterfalls, all with lots of fresh trees and
owers.

Prizes With A Punch - We help create focus and extra traf ¢
to your booth by offering hourly enter to win drawings each
day. We help promote your exciting products and/or services
as a prize give-away, directing traf ¢ to your booth during
the show. A prize Give-Away application is included in this
packet, or contact a show committee member to nd out how
you can be a part of this promotion and receive over $2,000+
in additional marketing your business before and during the
show.

Workshops That Work - Throughout the weekend, we
coordinate a schedule of several workshops offering a variety
of Home and Garden topics. Past workshops have highlighted;
alternative energy, do-it-yourself water features, superior lawn
maintenance and creating value to your home. A workshop
application is included in this packet, or contact a show
committee member to nd out how you can take advantage of
this great opportunity during the event by hosting a workshop
for our visitors.

Pet Zone - Pets are an important part of the family, so we offer
a special zone dedicated just to them. The Pet Zone offers on
site animal adoptions and is pick of the litter for products and
services to help make sure pets get their creature comforts
too.

A New Blossom for 2012 - Home & Garden Show agreements
will offer 4 payments in 2012 (instead of 2!) Reservations made
by August 31st 2011 will be honored with agreements received
with only 25% down! Second payment requested the rst
week of November, Third Payment the rst week January, &
paid in full the rst week of February. Registrations received
after September 1st will require 50% deposit; after January
15th paid in full.

Social Gardening - Home & Garden Show is on Facebook
to reach your customers through social media. This will be
developed with a base of followers leading toward the 2012
Home & Garden Show. You can invite your customers to follow

us too! ‘f Follow us on facebook at
o) tribunehomeandgarden
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Blooming Business - New to 2012. Celebrate the relationship
between home & garden. Your company s product or service
is vital to the experience & development of a HOME. To
celebrate your role in creating a home, we encourage ALL
exhibitors to include plant material in their displays it can be a
little spray or a big display. During the Show, the incorporation
of ower power within booth designs will be juried by Home &
Garden of cials & judging panel for the new Blooming Business
Awards. We are planting this seed with you now with details
on other fun vendor awards will be outlined in your pre-show
communication.

New Growth - Home & Garden Show has become a standard of
reliable excellence in Northern Colorado. An online directory
will be developed for the 2012 Show as the next generation
of connecting you to your clients before, during & after the
show.

Like Where You Were Planted? - Firstright of refusal is offered
to all returning 2011 exhibitors & sponsors through August 31st,
2011. Firstcome, rstserve reservations begin September 1st,
2011. Note: deposit required for consideration.
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As an Exhibitor you will recieve:

0 New Home & Garden 2012 Electronic Directory

0 Targeted expo marketing to attract your key buying
demographics.

[ FREE online marketing for your business allowing
consumers to shop before & after the show.

0 FREE expert advice to help you maximize sales and
leads dalily.

0 FREE advertising during our show promotion read by
over 60,000 people daily, before, during and after
the event.

0 Radio, print, internet and social advertising promoting
the Home & Garden Show.

0 Promotions throughout Northern Colorado, and
much more!

0 Pipe & drape at the show
investment

included in your

We look forward to growing with you at the
29th Annual Tribune Home & Garden Show!

Emily V Tilton, Event Producer
etilton@greeleytribune.com

Of ce: 970.352.0211 ext. 11228
Direct: 970.392.4450

Fax: 970.352.4059
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